
at the Denver Performing Arts Complex

Keynote

HEIDI GANAHL
CEO, Camp Bow Wow; Millionaire Entrepreneur; 
CU Regent

National Economist 

RYAN SEVERINO
Chief Economist, JLL

Keynote

KELLY BROUGH
President and CEO, Denver Metro Chamber

Fall Forecast & Economic Update

JAMES MANSFIELD
Managing Director at Pinnacle Real Estate Advisors  
(Moderator) 

•  2 Keynote Speakers
•  1 National Economist
•  Forecast Panel of Top Producers
•  4 CE Credits in 1 Half Day

DMCAR and DBJ are pleased to 
present the 2017 Colorado Commercial 
Real Estate Symposium. CCRES 
brings together the state’s owners, 
brokers and industry affiliated 
services for a day of networking, 
national economists, world renowned 
inspirational keynote speakers, and a 
forecast panel of top producers from 
each CRE industry area.

Highlights:

Attendees Can Win a Luxury 
Getaway Giveaway!
Attendees have the chance to win a 
luxurious Friends of the Club vacation, 
provided by Inspirato. 
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THANK YOU TO OUR SPONSORS

TITLE SPONSOR

EVENT SPONSORS

The lending arm of American Savings Life Insurance Company.

SPEAKER SPONSORS

Centennial
Lending

FEATURE SPONSORS

BADGE:

BREAKFAST :

COFFEE:

EXHIBITING SPONSORS

EVENT PARTNER

Howell Construction

Asset Preservation, Inc. 

Collegiate Peaks Bank 

View Dynamic Glass 

Bloomfield Capital Partners, LLC 

HumanScale

Confluent Development 

Coda Construction Group, LLC   

Wright Water Engineers, Inc. 

Xceligent 

As the largest 
Commercial Real 
Estate Association 
in the United 
States, the Denver 
Metro Commercial 
Association of 
REALTORS® 
(DMCAR) is excited 
to partner with The 
Denver Business 
Journal to once 
again deliver the 
Colorado Commercial Real Estate Symposium 
(CCRES).  

Scheduled for Sept. 28 in the Seawall 
Ballroom of the Denver Center for Performing 
Arts Complex downtown, this year’s lineup is 
once again packed full with entrepreneurial, 
inspirational and economic keynote speakers. 

In addition, CCRES will deliver a forecast panel 
of top local producers in the office, industrial, 
retail, multifamily and investment markets 
who will share their unique perspectives on 
our local market. Attendees will walk away 
with four hours of CE credit and a valuable 
networking opportunity in our industry.

With Denver continuing to draw national 
attention for its thriving real estate market 
– both commercial and residential – we 
understand just how important a role our 
members play in the success and growth of 
our local economy. With nearly 2,000 members, 
and the support of our industry affiliates, 
DMCAR continues to provide a comprehensive, 
year-round forum for getting the information 
commercial real estate professionals need to 
stay at the top of their game. Through timely 
education and marketing, our organization 
provides the structure to track issues for our 

members, as well as develop and advocate 
appropriate public policy at the state level.  

Our events, including CCRES, allow us the 
opportunity to share the expertise, value 
and successes of our members to both the 
professional audience and the communities in 
which we do business.

If you’re not currently a DMCAR member, we 
invite you to join us and take advantage of the 
professional development, political advocacy, 
networking, and access to market information 
that will help you grow your business. 

Again, we hope that you will join us on 
Sept. 28 for what promises to be a program 
well worth your time.

Sincerely,
Jon Hendrickson
Managing Director, Cushman & Wakefield
2017 DMCAR President 

DMCAR and DBJ proud hosts of the  
4th Annual CCRES

We extend our most sincere thanks to our sponsors. Attendees will enjoy the highest level of hospitality and content due 
to the support from these companies. Please plan to network and learn more about these companies in our community by 
enjoying refreshments and walking through the exhibit hall during the program breaks.
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As one of 
Colorado’s best-
known entrepreneurs 
and community 
leaders, Heidi Ganahl 
is living her life with 
passion and purpose, 
each and every day.

Facing tragedy 
and extraordinary 
adversity throughout 
her adult life, 
including the death 
of her spouse at 
age 27, she has not 
only found a way to 
persevere, she has 
found her calling as a business and community 
leader that has earned her national attention. 

But Ganahl’s path has been nothing short of a 
tremendous challenge. What was supposed to be 
a birthday gift to her first husband, Bion, resulted 
in his death when the antique stunt plane he was 
in crashed. And with the death of her husband, 
the fate of their shared business dream, a doggie 
day care, seemed sealed as well.

“My life changed pretty dramatically at that 
point and our business plan got put on a back 
burner,” Ganahl said. “About six years later, my 
little brother came to me and said, ‘Let’s dig up 
the old business plan for Camp Bow Wow and 
see if we can’t get that going and honor Bion 
and fulfill the dream you guys had.’”

Dig up and dig out is what she did. The success 
of her $100 million Camp Bow Wow brand that 

she built from the ground up is more than enough 
evidence of the passion and commitment she 
brings to everything she does. Named to the Inc. 
500/5000 Fastest Growing Companies list five 
years in a row, Camp Bow Wow has more than 
130 franchises across the country.

The recipient of numerous business and 
leadership awards, she was recently recognized 
as one of Fortune Magazine’s 10 Most Promising 
Entrepreneurs. As a nationally-recognized 
business and inspirational speaker she not only 
touches the lives of everyone she comes in 
contact with, but she is happy to share the credit 
with those who have helped her along the way, 
including the world of commercial real estate.

“Commercial real estate was an absolute key to 
growing our Camp Bow Wow business. We relied 
on some real pros in the business to help us 
figure out that major real estate component of our 
plan early on,” said Ganahl. “Think about telling 
a landlord that you’d like to put 100 dogs or so in 
their building and see what kind of reaction you 
get. We created our own real estate department 
and we were there for our franchisees from the 
very beginning to help them identify where and 
how they could be successful.

“Just like the world of real estate, in business 
and in life, it’s important to be agile, to have a 
willingness to adapt and change your approach 
and deal with the volatility that will always be a 
part of business and life. It’s a scary place.”

Ganahl’s entrepreneurial passion is matched 
by her passion to give back to the community 
she calls home. Elected in 2016 as a University 
of Colorado Regent, she also serves on boards 

focused on entrepreneurship and education. 
She also founded the Fight Back Foundation to 
positively tackle the most pressing issues facing 
our kids today.

“As I grew my business, I knew that education 
was the key to keeping the American dream 
alive,” said Ganahl. “We have to get a handle 
on education across the board and for me, there 
was no better place to do that than at my alma 
mater, the University of Colorado.”

The Fight Back Foundation is a 501(c)3 
organization that supports Colorado moms, dads 
and students who are coming together – online 
and in their communities – to tackle the most 
pressing issues confronting kids in our state 
today including: teen sexual assault, school 
safety, foster care reform, family court reform and 
the impact of marijuana on youth. 

As if her business and community service 
were not enough to keep her days filled, 
Ganahl’s family, husband Jason – one of the 
country’s top BBQ chefs – and four young 
children, including twins, have helped her 
navigate the challenging work-life balance like 
a pro.

“You can’t be the best CEO, parent and 
philanthropist all in the same day,” said Ganahl. 
“Pick your battles and do them well. You have 
to take things a day at a time, a minute at a time 
and you have to be willing to forgive yourself if 
you truly want to have a work-life balance.

“Yeah, I’m busy, it’s hectic and it can be a little 
scary at times,” she added. “But I know that I 
wouldn’t change it for the world.”

Leading, Motivating, Inspiring 
Keynote: Heidi Ganahl 

Heidi Ganahl 
CEO, Camp Bow Wow; 
Millionaire Entrepreneur; 
CU Regent

CRANE WATCH

BIZJOURNALS.COM/DENVER/FEATURE/CRANE-WATCH

Crane Watch data is available as an Excel download.  
Contact Jan Wambolt at  

jwambolt@bizjournals.com or 303-803-9280. 

Crane Watch is our interactive map 
with details of every major construction 
project underway in the Denver area.

We have accounted for: 

· Hotel Rooms: More than 3,000
· Residential Units: More than 8,000
· Office space: About 2.6 million sqft
· Industrial space: About 4.1 million sqft

Plus, retail development, special uses and 
government projects.
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Recent economic 
data presents 
commercial real 
estate with some 
mixed signals, 
according to JLL 
Chief Economist 
Ryan Severino who 
will be sharing his 
insights and the 
latest news on 
the commercial 
real estate market 
at the 4th Annual 
CCRES event on 
Sept. 28.  

Although headline and core retail sales were 
each expected to increase after declining 
this past spring, both contracted in June. Two 
consecutive months of retail sales declines 

would typically hint at trouble, particularly 
core retail sales which rarely declines for 
two consecutive months. But the data looks 
better in inflation-adjusted terms (the retail 
sales data is presented in nominal terms). 
Real consumer spending increased during the 
second quarter and the data signals a rebound 
in economic growth from 1.4 percent in the 
first quarter to probably 2.5 – 3 percent in Q2.

Yet with retail sales technically contracting 
as we move deeper into the third quarter, 
real economic growth could slow again if 
consumers show little desire to spend despite 
a tight labor market and a generally favorable 
economic backdrop.

So what should commercial real estate 
make of these conflicting signals? Overall, 
they are still rather positive. If economic 
growth accelerates in Q2 before falling back 
in the third quarter, the economy will roughly 
maintain its growth trajectory from the last 
eight years.

If investors believe this current expansion 
phase of the economic cycle will continue, 
they will maintain their interest in the asset 
class.  Real estate returns have fared well 
during the last eight years. Growth has been 
strong enough to generate improvement 
in real estate fundamentals, enticing 
investors, without running too hot.  Stronger 

growth, even if it had resulted in stronger 
improvement in fundamentals, could have 
created the kind of imbalances that often end 
economic and real estate expansions. But, if 
investors believe the Goldilocks environment 
will continue, they will maintain the pure risk 
premium for real estate and keep valuations 
and cap rates more or less stable, even if 
volumes decline.  If the potential third rate 
hike occurs later this year, we reiterate our 
position that one hike in isolation means very 
little relative to economic backdrop. 

Overall, the outlook for real estate remains 
favorable despite any short-term fluctuations 
in growth or interest rates.

Source: JLL Economic Insight July 2017

Ryan Severino, CFA 
Chief Economist, JLL 

Ryan Severino is the chief economist at JLL where he 
manages the economics team and is responsible for global 
and regional economic research, analysis and forecasting 
as well as property market forecasting.

Prior to JLL, Severino served as senior economist and 
director of research at Reis in the research and economics 
department, the team responsible for the firm’s market 
forecasting, valuation, and portfolio analytics services. 
He also served as the Associate Director of Research at 
MetLife Real Estate Investments where he was responsible 
for macroeconomic and real estate market analysis, 
formulating portfolio strategy, and conducting deal reviews. 
Before joining MetLife, Severino served as the Director of 
Investment Strategy and Market Research at Starwood 
Capital Group where he directed the entire research 
effort at the firm. He has also held research positions at 
Prudential Real Estate Investors and UBS. 

Additionally, Severino serves as an Adjunct Professor of 
finance and economics at Columbia University and New 
York University teaching courses such as Urban Economics, 
Portfolio and Risk Management, Microeconomics, and 
Macroeconomics. He also has experience in real estate 
asset management, portfolio management, and acquisitions.

Severino’s original research has appeared in a number of 
journals such as the Wharton Real Estate Review and The 
Real Estate Finance Journal. His assessments of market 
conditions have appeared in international publications like 
The Economist, The Wall Street Journal, The New York 
Times, and The Financial Times and on business networks 
such as CNBC and Bloomberg. He is a member of the CFA 
Institute, the American Economic Association, the National 
Association for Business Economics, ULI, and NCREIF.

Severino holds a master’s degree from Columbia University, 
where he studied International Finance and Economics, a 
bachelor’s degree from Georgetown University, where he 
studied Finance, Japanese, and Economics, and is a CFA 
Charterholder. 

The Goldilocks Economy 
Keynote: Ryan Severino, CFA                                                                                   

What should 
commercial real 
estate make of 
mixed signals?

This ‘Goldilocks’ 
economy is not too 
hot and not too 
cold which presents 
a favorable 
environment for 
real estate.Ryan Severino 

Chief Economist, JLL
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As president and 
CEO of the Denver 
Metro Chamber of 
Commerce, Kelly 
Brough is focused 
on putting more 
Coloradans to 
work – in really 
great jobs. And, 
while it’s clear that 
Brough and her 
fellow Denver area 
business leaders 
have helped drive 
the city and region’s 
success over the 
better part of the 
past decade, the 
true challenge and real opportunities lie in 
the decades ahead, according to Brough.

From her leadership role in higher 
education to her work at City Hall and most 
recently at the Chamber, Brough has worked 
tirelessly to advance our state’s resources 
and find improvements for businesses 
and their employees and families that call 
Colorado home. Whether it’s advocating 
for P-20 education reform, implementing 
ground breaking programs like 3-1-1 and pay 
for performance for the City and County of 
Denver or consulting on dispute resolution 
for local governments, Brough has positioned 
herself to have a seat at the table and a voice 
in the creative solutions. 

She’s directed an internationally recognized 
leadership program, been the chief of staff to 
then-Mayor John Hickenlooper and was the 
first female director of human resources for 
the City and County of Denver – in a common 
theme, she was also the first female snow 
plow driver at Stapleton International Airport 
and the first female CEO of the Denver Metro 
Chamber. 

And now, having led the Denver Metro 
Chamber of Commerce since 2009 and 
helping guide Denver’s recovery from one 
of the nation’s most trying economic cycles, 
Brough says it’s time for us to focus our 
energy and efforts on how we will develop for 
the next 50 years.

“There’s no doubt that we have a lot of 
positives to share about Colorado and our 
business successes,” said Brough. “But 
as leaders, we have to look ahead at the 
challenges that success brings with it and 
how those things will play out in the months, 
years and decades ahead.”

From workforce housing and affordability to 
our city’s infrastructure, traffic, construction 
and development, water and more, Brough 
and her fellow leaders are looking to stay in 
front of the issues with a creative vision and 
a path to long-term success for the city, state 
and region.

“When you look back at your growth in the 
past several years, you see that you’ve hit 
your stride and that feels good,” said Brough. 
“But, that’s also when people rise up and 

start to get a little tight about the successes 
of those around them. They begin to question 
perceived disparities in that success and 
ask, ‘Where’s mine?’  So while it feels good 
to celebrate those successes, you have to 
stay focused on what’s next and continuously 
work to address the issues that success 
brings with it.”

Among those challenges, Brough predicts 
a fair amount of 2017 ballot initiatives aimed 
at limiting growth despite the strong need 
to increase density across our region. 
Developers continue to get a lot of pushback 
on this issue and the debate is likely to get 
more heated in the year ahead as leaders 
look to implement strategies intended to 
change that dynamic.

Housing, education and transportation 
issues will also continue to take center stage 
in the coming year, as will battles surrounding 
urban vs. rural growth. 

“While we had some success with the 
construction defects issue at the end of the 
2016 legislative session, we have to keep 
working these issues,” said Brough. “It’s 
going to have an impact on all real estate.” 

While DMCAR and its members will 
continue doing their part to drive smart, 
sustained economic growth in the years 
ahead, they will have a true partner and 
champion for the same cause in Brough. With 
a seat at the table, she is destined to give 
shape and focus to our region’s growth and 
development for the next 50 years.

Kelly Brough 
President & CEO, Denver 
Metro Chamber of  
Commerce

The Challenge of Success – Developing in 
the Next 50 Years
Keynote Kelly Brough

Stand Out From  
Your Competition 74% of subscribers are more likely to consider a 

BOL advertiser when thinking about a particular 
industry their company needs to interact with.*

Time to book the Book of Lists. It Works.

*2015 BOL Subscriber Study

Reserve your advertising  
space in the  

2017-2018 Book of Lists today! 

Bundle in a BOL digital list 
sponsorship at a discount.  

Contact 303-803-9250 or  
djendrusch@bizjournals.com  

to find out which lists  
are still available.
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Colorado
Commercial
Real Estate 
Symposium

COLORADO’S PREMIER
COMMERCIAL REAL ESTATE EVENT
3 NATIONAL SPEAKERS | ONE HALF-DAY | 4 CONTINUING EDUCATION CREDITS

Thursday, September 28, 2017
7:30 a.m. - noon | Seawell Ballroom

PLUS A FALL FORECAST PANEL OF TOP PRODUCERS
MODERATOR

REGISTER AT DMCAR.COM

3 NATIONAL SPEAKERS

TODD ROEBKEN
Executive Managing 

Director -
Savills Studley

$95 MEMBERS  /  $145 ALL OTHERS

OFFICE

MITCH ZATZ
Managing Director and 

Industrial Lead - JLL

INDUSTRIAL

SAM ZAITZ
Partner -

Legend Partners

RETAIL

CHRIS COWAN
Executive Managing

 Director- ARA, A 
Newmark Company

MULTIFAMILY

TIM RICHEY
Vice Chairman of 
Capital Markets - 

CBRE

INVESTMENT

PRESENTED BY TITLE SPONSOR FEATURE
SPONSORS

SP
O

N
SO

R
S

SPEAKER SPONSORS

JAMES MANSFIELD
Managing Director,
Pinnacle Real Estate Advisors 

HEIDI GANAHL
CEO of Camp Bow Wow; 

Millionaire Entrepreneur; CU Regent

KEYNOTE NATIONAL ECONOMIST
RYAN SEVERINO

Chief Economist, JLL

KEYNOTE
KELLY BROUGH

President and CEO,
Denver Metro Chamber

Getaway Giveaway!
Attendees can win luxurious 
Friends of the Club vacation 

PROVIDED BY
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JAMES MANSFIELD 
Vice President and Managing Director, 
Pinnacle Real Estate Advisors 
A seasoned commercial real estate executive with 
more than three decades of leasing, development 
and real estate sales experience, James Mansfield 
currently serves as Vice President and Managing 
Director of Pinnacle Real Estate Advisors. In 
that role, he oversees the company’s brokerage 
operations, as well as drives Pinnacle’s strategic growth initiatives and 
recruits new talent while building the company’s strong Denver presence.

Prior to joining Pinnacle, Mansfield served as Senior Managing Director 
at Cushman and Wakefield of Colorado in a similar position overseeing the 
Colorado brokerage, property management and appraisal operations.   

A Colorado native and graduate of the University of Colorado, Boulder, 
Mansfield is an active member of NAIOP of Colorado, the University of Colorado 
Real Estate Center and the Denver Metro Commercial Association of Brokers.

With strong performances across the board for Denver’s commercial real estate industry, the 2017 
CCRES will feature an economic overview, as well as a breakdown of the office, industrial, retail, 
multi-family and investment sub-markets by some of Denver’s leading brokers.

Economic Update and Fall Forecast Panel

TODD ROEBKEN 
Executive Managing Director, Savills Studley  
Todd Roebken’s commercial real estate career 
spans more than 26 years and includes acquisition 
and disposition assignments valued at more than $2 
billion.

A member of the Savills Studley leadership team, 
his diverse experience includes land sales and 
purchases, speculative development, build-to-suits, 
lease and sublease transactions, building purchase and sale transactions, 
portfolio analysis and real estate consulting services. His client relationships 
include Comcast, Lockheed Martin and Kaiser Permanente. Prior to joining 
Savills Studley, Roebken was a Managing Director at JLL, and served as a 
Managing Principal and Partner with Cresa Partners.

He is an active board member and community volunteer for several local 
organizations including Mile High United Way, Big Brothers Big Sisters, the 
Denver Rescue Mission and The Gathering Place. 

MITCHELL (MITCH) ZATZ 
Managing Director, JLL  
Mitch Zatz is a Managing Director and the Industrial 
Lead for JLL’s Denver Logistics and Industrial Group. 
He specializes in institutional leased properties, 
corporate services, user and investment dispositions 
and acquisitions of industrial properties. 

Zatz delivers more than 20 years of real estate 
experience, including sales and development of multi-
residential properties, build-to-suit projects and sales of industrial facilities 
and vacant land. Over the course of his career, he has built relationships with a 
wide range of institutional owners, as well as regional and national corporate 
users. Zatz has represented his clients in the acquisition and disposition of 15 
million square feet of industrial space, valued at more than $300 million.

With multiple honors for service and production, he lends his leadership 
skills to numerous industry and charitable organizations including DMCAR, 
Children’s Hospital Colorado and Special Olympics. 

SAM ZAITZ 
Partner, Legend Partners  
Following a 6-year stint with Staubach Retail, Sam 
Zaitz joined Legend Partners as a Senior Broker in 
2009 and was named Partner in 2014.

A Denver native, he has built a solid reputation 
and retail expertise by tapping his in-depth 
knowledge and passion for the city he has always 
called home. Understanding the Colorado culture 
and focused on a mindful retail and restaurant mix, Zaitz is committed 
to helping bring many of the country’s best concepts and companies to 
Colorado in the years ahead. Recently recognized as a Top 10 retail broker 
by the Denver Business Journal, his clients include: AT&T, Cameron 
Mitchell Restaurants, Dry Bar, Elements Therapeutic Massage, Fitness 
Together, GameStop, Hacienda Colorado, The Kitchen, Kitchen Next Door, 
Kriser’s Pet Supplies, Les Schwab Tires, Lifetime Fitness, Little Caesars, 
Pacific Dental Services, Panera Bread, Pei Wei, Piada, Protein Bar, Public 
Storage, Starbucks, and Tuesday Morning.

CHRIS COWAN 
Executive Managing Director,  
ARA, A Newmark Company  
Chris Cowan has been involved in the sale of land 
for the development of more than 16,000 units with 
a total consideration in excess of $350 million. 
Widely recognized as a market leader, he delivers 
unprecedented knowledge relating to land brokerage 
and multi-housing development.

As Executive Managing Director for the Colorado-based land services team 
at ARA, A Newmark Company, he focuses on urban infill development and 
suburban land sales for all multi-housing and mixed-use product types 
including all aspects of marketing, valuation, client and prospect contacts to 
contract negotiations and closing.

With multiple awards for his production and contributions to the local 
commercial real estate industry, Cowan’s current and past clients include: 
Alliance Residential, Martin Fein Interests, MKS Residential and Trammell 
Crow Residential.

TIMOTHY (TIM) RITCHEY 
Vice Chairman, CBRE   
A nationally recognized commercial real estate 
expert, Tim Ritchey’s professional acumen extends 
across office, industrial and retail assets throughout 
Colorado and the Rocky Mountain Region. 

With nearly three-and-a-half decades of 
experience, he has been involved in the sale and/or 
recapitalization of more than 300 properties, including 
many of the region’s highest profile assets. Together with his longtime 
business partner, Mike Winn, the team has been involved in more than 60 
million square feet of sales transactions, totaling over $14 billion earning top 
investment category production honors a dozen times in his career. 

Ritchey joined CBRE in 2014 as Vice Chairman with Capital Markets, 
Institutional Properties. Prior to that, he spent 16 years at Cushman & 
Wakefield in Denver and seven years at Grubb & Ellis.

Prior to joining CBRE’s Investment Properties, he was a principal member 
of the firm’s Private Capital Group.

OFFICE

MODERATOR

INVESTMENT RETAIL

MULTIFAMILY

INDUSTRIAL
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The Denver Business Journal will publish a supplement exclusively on your company or 
organization. You provide the content, and the DBJ will help you create a publication you will 
be proud to promote! It will publish in one of our weekly print editions, and online. 

FROM PROMOTING 
TO PROMOTION

Get the word out with a 
custom publication.

Title Sponsors

Premier Sponsors

Corporate SponsorsMedia Sponsor Reception Sponsor

World Trade Day

HigHligHTs

• Goods, Services and Knowledge Expo

• Experience the new World Trade Center 
Denver campus via HoloLens virtual 
reality

• Copa Airlines Giveaway: Two round trip 
tickets from Denver to Panama City

• Trimble Networking Reception 
featuring Crazy Mountain Brewery and 
Classic Wines

sponsored supplement to denver business journal

HouSE of GENiuS LEADERS 
DiALoGuE

join us for a transformational dialogue to wrap up the conference and 
engage various stakeholders in the future of denver as a global city, a 
smart city and a city of the future. the true “genius” is in the collaboration 
– you’ll be amazed at the power of thinking that is evoked from the 
structure of the session and the synergetic format. We don’t announce 
the attendees or presentation topics in advance; it’s a simple way to 
guarantee creative thinking, honest feedback and fresh ideas.

To attend this session and the cocktail reception to follow, register for 
the reception price of $50.

world trade day 2017
Containers to the Cloud

Trade as Goods, Services and Knowledge
May 16, 2017
7:30 am – 6:30 pm
Colorado Convention Center
700 14th Street, Denver, Colorado

register today!
303-592-5760
www.wtcdenver.org
#WorldTradeDayDEN

Member: $225
Non-member: $275
Corporate Table: $1,500
(includes 6 registrations)

Reception and House of Genius only: $50

registration closes May 12, 2017

dr. Noah raford
COO Dubai Future Foundation, 
Advisor to the Sheikh on Innovation
What Could Denver Adopt from 
Dubai to Become Recognized as a 
Global Smart City?  

derek Gianino
Director International Policy, 
US Chamber of Commerce, 
Washington, DC  
Trade Under Attack? A View 
From Washington 

Speakers:

3:30 – 5:00 pm

Corporate Sponsors

 of G
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oin us for a transformational dialogue to wrap up the conference and 
engage various stakeholders in the future of 

he true “genius” is in the collaboration 
– you’ll be amazed at the power of thinking that is evoked from the 
structure of the session and the synergetic format. We don’t announce 
the attendees or presentation topics in advance; it’s a simple way to 
guarantee creative thinking, honest feedback and fresh ideas.

To attend this session and the cocktail reception to follow, register for 

Containers to the Cloud
Trade as Goods, Services and Knowledge

COO Dubai Future Foundation, 
Advisor to the Sheikh on Innovation
What Could Denver Adopt from 
Dubai to Become Recognized as a 

Has the financial industry turned a 
corner when it comes to trust? 

Recently, CFA Institute released a global 
survey of investors that revealed trust in 
investment professionals has increased 
since 2013, including here in Colorado. 
But with higher trust comes higher 
expectations – expectations that industry 
professionals must continue to meet if 
this upward trend is to continue. And 
investors can play their part by holding 
their financial advisors accountable to 
the highest levels of service. 

The survey revealed that despite the 
increase in trust, some discrepancies 
remain between what investors expect 
from their financial professionals and what 
these professionals are actually delivering. 

High returns aren’t the only requirement 
for investors. Financial advisors need 
to do more to demonstrate how their 
services are providing a difference that 
matters to their clients, and are truly 
putting investors first, above their own 
interests and that of Wall Street. Much 
is at stake, including the retirement 
security of millions of Americans.  

CHANGING TIMES - KNOW YOUR RIGHTS

Investors need to know their rights 
and ask the right questions in order 
to hold their financial advisors to 
task. This starts with taking the time 
to find the right advisor to achieve 
their unique investment goals.  Many 
investors continue to question fee 
levels, transparency and performance, 
and believe that financial professionals 
continue to fall short in these areas. 

The reality is that our investing needs 
are changing.  Millennials, for example, 
often don’t see the point in investing 
after watching their parents suffer big 
losses on their investments during the 
global financial crisis. They’d rather put 
their money somewhere else.  They’re 
also less likely to see the value a financial 
professional can provide over an algorithm. 

New technologies, new product offerings 
and new fee structures mean we have more 
options at our finger tips.  More choice 
for investors is broadly speaking a good 
thing, but it can also mean more confusion 
and opportunity for mis-selling by financial 
advisors. Investors can take control of 
their retirement goals by demanding the 
following from their advisor: 

Make transparency a priority: 
Overwhelmingly, the survey showed 
that retail investors want transparency 
when it comes to fees. Investors should 
demand proactive and full disclosure 
of fees with a clear explanation as well 
as any potential conflicts of interest. 
Investors should ensure that their 
advisor offers a variety of products 
and not just those where she or he 
receives commission. The survey 
revealed a 30% gap between investors’ 
expectations on fees and how well their 
advisors are delivering. 

Clear, timely, and enhanced 
communications: The vast majority 
of investors rightly want to feel in 
control of their money. Their advisors 
should communicate regularly and 
in a way that aligns and prioritizes 
their clients’ goals and the investment 
strategies being recommended.

 Address worst case scenarios 
head on: Avoiding conversations 
about market downturns won’t prevent 
investors from losing sleep. By openly 
discussing market volatility and the 
strategies their financial advisors are 
implementing, investors can have a 
plan in place and develop a better 
understanding of their risk tolerance. 
Your advisor should value honest 
conversations about risk. 

The human touch: While some 
investors may feel that a robo-advisor 
is best for them, the vast majority 
prefer some type of human support, 
particularly during market downturns. 
You should look to firms that employ 
investment professionals with highly 
respected credentials, who are 
accountable, and can draw on their 
education, experience and cutting edge 
resources. Ultimately, investors need 
advisors who exhibit an extra level 
of professionalism and deliver value 
beyond what they initially promise. 

May is Putting Investors First month 
for CFA Institute and its members 
globally, a time to reinforce the notion 
that investment professionals have 
a responsibility to put their client’s 
needs above all else. If investors don’t 
demand that an investment professional 
acts in their best interest, they are 
doing themselves and their investment 
portfolio a disservice.  If you’re an 
investor now, the bottom line is this:  you 
have substantial influence to shape the 
investment profession. You should have 
high expectations of your advisors and 
speak up if those expectations aren’t 
being met. 
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 Address worst case scenarios 
head on: Avoiding conversations 
about market downturns won’t prevent 
investors from losing sleep. By openly 
discussing market volatility and the 
strategies their financial advisors are 
implementing, investors can have a 
plan in place and develop a better 
understanding of their risk tolerance. 
Your advisor should value honest 
conversations about risk. 

The human touch:
investors may feel that a robo-advisor 
is best for them, the vast majority 
prefer some type of human support, 
particularly during market downturns. 
You should look to firms that employ 
investment professionals with highly 
respected credentials, who are 
accountable, and can draw on their 
education, experience and cutting edge 
resources. Ultimately, investors need 
advisors who exhibit an extra level 
of professionalism and deliver value 
beyond what they initially promise. 

Putting Investors First
for CFA Institute and its members 
globally, a time to reinforce the notion 
that investment professionals have 
a responsibility to put their client’s 
needs above all else. If investors don’t 
demand that an investment professional 
acts in their best interest, they are 
doing themselves and their investment 
portfolio a disservice.  If you’re an 
investor now, the bottom line is this:  you 
have substantial influence to shape the 
investment profession. You should have 
high expectations of your advisors and 
speak up if those expectations aren’t 
being met. 
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Congratulations 
Bank of America is proud to recognize the invaluable contributions 
Lisa Bartnicki has made to the company and congratulate her on 
being selected as a finalist for the 2016 Denver Metro Admin 
Awards.

Join us in congratulating all of the nominees and finalists as we 
celebrate administrative excellence. 
Visit us at bankofamerica.com/Colorado

Life’s better when we’re connected®

The Community Champion Award is awarded to the administrative professional who best demonstrates a commitment to serving others in their community and works 
internally to inspire employee volunteerism, community service and good corporate citizenship.

The Leadership Award recognizes the administrative professional who serves as a leader and mentor to other administrative professionals (either by job description or 
hard-earned respect), leads by example, and is passionate about helping their fellow employees succeed and reach their goals.

Brenda Standke is a seasoned 
Executive Assistant with over 20 
years of experience working with 
senior management and C-level ex-
ecutives. She has extensive domes-
tic and international travel, calendar 
management and meeting planning 
experience. She has been working 
in the real estate industry since 2000 
supporting executives at Prologis in 
Information Technology, Human Re-
sources, Marketing, Sustainability, 
Investment Management and Opera-
tions. She currently supports the CEO 
of Europe and Asia at Prologis.  Prior 
to that she supported the west area 
VP at Nabisco from 1998 - 2000 and 
the east area VP at The Pillsbury 
Company from 1991 - 1997.

In addition to her role as Executive 

Assistant, she coordinates IMPACT 
Day, a global day of service where 
all employees volunteer in their lo-
cal communities on the same day 
and Healthy Steps, a global walking 
competition with over 600 employees 
competing for prizes. She also man-
ages the local Denver office fitness 
program and prior to that, chaired the 
Denver employee committee over-
seeing events for 300 employees. 

Brenda graduated Magna Cum 
Laude from Northeastern Univer-
sity with a Bachelor of Science de-
gree in English. She is a devoted Air 
Force wife of 23 years and an ac-
tive member of the Daughters of the 
American Revolution and chairs the 
Project Patriot committee support-
ing U.S. active duty military.

Lighting the world through creativity 
and passion, Carrie Coston is an archi-
tect of "Wow!" bringing insight, innova-
tion, and a common sense approach to 
everything. A conqueror of chaos and 
master of her domain, Carrie prides her-
self on building bridges between people 
while designing success by actualizing 
ideas through creative innovation and 
execution.  

As a twenty-six year administrative 
aficionado, she has learned the power 
of teamwork, the importance of laugh-
ing at yourself, and the artistry of being 
a collaborative communicator commit-
ted to creating remarkable results. A 
disruptor of normal and possibility pro-
moter, Carrie passionately facilitates 

greatness through coaching, teaching, 
and mentoring to inspire impeccability 
in administration, communication, and 
self-mastery.

When chaos has been vanquished and 
order restored, Carrie can be found en-
joying yet another community event with 
her volunteer work for Sai Maa LLC and 
HOPE Worldwide where she serves as 
the Chairperson for the Denver Chapter 
Advisory Board. Carrie is also a world 
traveler wannabe, lover of the fine arts, 
beauty, and shoes; and proud mother to 
an opera singing daughter who has been 
trained in classical voice at the San 
Francisco Conservatory of Music, and 
soon to be attending the Royal College of 
Music in London.

BRENDA STANDKE

CARRIE COSTON

FINALISTS

FINALISTS

Prologis

Centura Health

SUSAN PHILLIPY  
Brocade

ANGELA LATORRE  
Mercer

JUSTINE REVES  
Advocates for 
Children CASA

MELANIE VARNEY  
Ryan Company

VICTORIA SCOTT-
HAYNES  
Denver Public Schools

MICHELLE WILSON  
Vivage Senior Living

AMANDA MCKENZIE 
Colorado Community 
College System

PAM CARVEY 
Insperience  
Business Services

CATHY WATERS  
Anadarko Petroleum 
Corporation

We are delighted to congratulate our colleague 
Susan Quinn, a fi nalist for the Colleen Barrett 
Award for Administrative Excellence. We 
celebrate the accomplishments of all the 
administrative professionals being recognized today. 
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bakerlaw.com

Congratulations

For more information, contact your DBJ account exec, or call 303-803-9200.

• Company milestones
• Awards and special events
• Grand openings
• Market to leaders in the business community


