
Please share a summary highlighting your biggest, most memorable 
deals that you were involved in/completed in 2020 and how those 
deals came to fruition in the midst of the Coronavirus pandemic.

First of all, let me express my sincere gratitude to my colleagues 
and clients whose faith and trust in us is exemplary.  2020 was 
a challenging year as we all learned together how to deal with 
and manage adversity. However, for me and my team, 2020 
also represented the successful culmination of several projects. 
Throughout it all, I was very fortunate to continue to have the 
support of my CBRE colleagues – especially my team, beginning 
with my long-term partner Jim Lee, Justin Kliewer and Mikayla 
Coley who work together and in close communication with our 
clients. Our team’s success comes as a result of several long-
term relationships including:

A long planning and courtship period with Stratus, Kroger, 
and the city of Thornton that helped pave the way for a parcel 
sale resulting in a new 123,000 square foot large format King 
Soopers to be located at 136th and Quebec. Working together 
with our client Richard Dean at Stratus, the next phase will 
unveil several additional pad sites.  

In north Colorado Springs we are working, along with CBRE 
partners Patrick Kerscher and Whitney Johnson, with Westside 
Investment Partners and Wall Development on Victory Ridge to 
market a 150-acre, mixed-use development residential, theater, 
hotel and restaurants. This phase included the anticipated 
opening of the In-N-Out Burger distribution center, and the 
chain’s first Colorado drive-thru restaurant which opened in 
November, as well as two fuel centers, and three additional 
restaurants set to open soon.

Other highlights included our repositioning of Centerra, a large 
lifestyle center located in Loveland, CO. Our ongoing efforts 
with property ownership included securing long-term deals 
with Best Buy, Barnes & Noble and others, as well as enhancing 
the mix by adding Sephora, Aerie, and Apricot Lane to the 
center’s tenant mix.  

 

Last, I would point to our close association with grocers, 
retailers, restaurants and financial institutions that we work 
with on a long-term basis to assist with their strategies. One 
such example is Bank of America where we have worked to 
acquire several new sites in multiple municipalities across the 
metro area.

Describe the overall performance/state of your submarket for 2020.  

No doubt the closures due to the pandemic had a very immediate 
initial impact on traditional retailers and restaurants. It was 
interesting to see just how fast many retailers pivoted and 
adapted their online presence to include delivery and curbside 
pickup. Though many had an online presence prior to the 
pandemic, the transformation was significantly accelerated 
throughout 2020.

Working with our clients has proven very eye opening. Frequent 
communication with retailers and analyzing performance data 
across a variety of retail sectors has helped us all understand 
how to identify best practices, make sound decisions, create 
solutions and pivot in a timely fashion for the success of all 
concerned. 

What are your predictions for your submarket for 2021?

We will continue our COVID recovery but in stepped process. 
The decline of cases and improved access to vaccines are 
giving consumers more confidence to venture back out into the 
marketplace. We are already seeing the service segments and 
pad users in the market looking for banks, daycare and medical 
services, as well as convenience fast food with drive-thru and 
fast-casual segments. We anticipate more activity in the grocers 
and pharmacies as they continue to expand. Also, we believe 
full-service restaurant and entertainment opportunities will 
bring new and exciting concepts back to the market beginning 
late in 2021.
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What is going to be the biggest commercial real estate story for the 
Denver area in 2021?

Again, we’re hearing about and going to see some exciting 
opportunities for new restaurant concepts in the year 
ahead as people eagerly re-engage with their dining and 
entertainment options. 

How did 2020 challenge or change you – personally/
professionally?

As challenging and isolating as the past year has been on 
all of us, it was so meaningful to be given the opportunity 
to invest time with the people you truly care about. The 
value of long-term relationships and importance of constant 
communication was magnified as we worked through 
complicated issues to find the best solutions to business 
plans and the challenges we faced.

What’s one thing you learned about yourself in 2020 that you 
didn’t previously know?

I learned about the value and importance of being flexible to 
work in a variety of circumstances, to have compassion and 
understanding for unique situations and concerns.

Tell us about something you did in 2020 that you may not have 
done in a “normal year.”

A few highlights from 2020 include, a car concert in Wyoming; 
opening Christmas presents in the driveway; fireside chats on 
the back patio; a lot of long walks; and simply enjoying the 
Colorado outdoors even more. 

Looking back, what would you pick as your 2020 theme song?

Journey – Don’t Stop Believin’ 

What’s your least favorite term or phrase from 2020? 

Social distancing 
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