
Please share a summary highlighting your biggest, most memorable 
deals that you were involved in/completed in 2021. 
The pent-up demand after lockdowns triggered what felt like a 
tidal wave of business in Denver. Tenants across all categories 
- anchors, jr. anchors, pad tenants and small shops - needed 
and wanted deals. Retailers came out of hibernation ready to 
transact which spurred positive momentum and competition. 
Operators’ resiliency and appetite to rebuild pipeline led to a 
flurry of site tours and some exciting listings. 

I worked with Lagniappe Capital Partners on their acquisition 
and lease-up of the storied Lot 28 property in the heart of 
RiNo. It was a rare opportunity with enough scale and character 
to attract best-in-class and first to market operators. It was 
invigorating to tackle a project in a dynamic trade area that 
required speed and passion. We started the project in July and 
had signed leases with Puttshack and Yardbird by November. 
The Lagniappe team had the right connections, expertise, and 
vision to bring Lot 28 to fruition. It was a sprint, but it was a 
fun and memorable collaboration. We have one space remaining 
and ownership can be selective. I’m excited to see how the line-
up rounds out and look forward to the grand opening party. 

Exchange at Boulevard One was another highlight. Confluent and 
Kelmore did an impressive job balancing density, placemaking 
and functional retail. We have a dynamic tenant mix with small 
format Target, Clark’s, Torchy’s, Denver Beer Co, Logan House 
Coffee and more. The neighborhood wanted a well curated mix 
of national and local operators and Confluent had unwavering 
intention to deliver. It has been rewarding to see a multi-year 
partnership go from conceptual to vertical and rewarding to 
work with a great team. 

Describe the overall performance/state of your submarket for 2021  
It was an exciting year in the retail market. The fundamentals of 
the retail sector, along with pent-up demand, drove impressive 

rent growth and competition. When the pandemic shut us 
down, we thought brick and mortar was doomed as closures 
forced e-commerce and trained new habits. PPP money, heroic 
landlord support and American ingenuity prevented a retail 
apocalypse and surprisingly, fostered the opposite. We’ve all 
lived in an Amazon, Door Dash and Netflix world, which is fun 
for about a day. We’ve learned that we love to eat, drink and 
be merry. Our experience in 2021 suggests that nothing made 
retail more valuable than taking it away. We thrive on buzzing 
restaurants, sweaty gyms, and lively concerts. People want to 
enjoy coffee with friends, take their kids to gymnastics, or shop 
in Cherry Creek. While some people use Instacart, others still 
want to peruse the aisles. While families might want drive thru, 
business colleagues might want a sit-down lunch. 

Covid accelerated tech adoption by 10 years and exposed 
concepts that were weak. There were casualties and stress 
points that no one wants to relive, but the silver linings are 
becoming more apparent and consumer habits have evolved. 
Retailers and restaurants were forced to integrate technology, 
fine-tune omni-channel experiences, develop ‘To Go’ 
friendly menus, streamline workflow, and modernize in-store 
experiences. Landlords adopted short-term parking as critical 
and ‘app-thrus’ were born. Redevelopments of tired retail were 
catalyzed, and lifestyle/power centers are being reimagined. 
Covid solidified brick and mortar’s place in society and proved 
its resilience. 

What are your predictions for your submarket for 2022?  
I suspect the retail market will continue to flourish while one 
of our biggest obstacles will be limited supply and pricing. 
Tenants, landlords and developers have their foot on the 
gas. Large format gyms are transacting again, entertainment 
concepts actively touring, grocery stores expanding, full-service 
restaurants signing new deals, and soft goods retailers looking 
at new construction. Pad users are busy. Gas stations, car 
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washes, fast-food restaurants, QSRs and auto service tenants 
are expanding as quickly as they can find real estate. They are 
paying premiums to purchase and ground leasing to compete. 
We are seeing health and beauty services expand along with 
kids’ entertainment. Local restaurants and retailers want to put 
the pandemic behind them and take new risks. The landscape is 
moving quickly (for retail) because there is a lot of competition 
with limited product. The practical delay is labor. Cities are 
short staffed, subs are hard to find, attorneys are slammed, and 
tenants and landlords are busy. 

There are countless positives in our market, but we are cognizant 
of the threats. Labor shortages are causing tremendous stress 
across all categories, cost of construction and increasing taxes 
are challenging, and supply chain issues will remain a topic 
of conversation. Limited retail supply is driving rents and 
hopefully creating opportunities for new construction. 

I am bullish on the Colorado market. We continue to be the 
beneficiary of lifestyle changes when the global economy 
is threated. I’m grateful to live and work in such a vibrant 
market and feel fortunate that I get to do it with partners, co-
workers and clients that I love. Moving into 2022, I’m ready to 
rediscover the fun part of the business. Rather than focus on 
hundreds of emails and zoom marathons, I’m looking forward 
to community, connection, and fun.

What is going to be the biggest commercial real estate story for the 
Denver area in 2022?  
I wish I knew with certainty, but I believe Colorado’s future is 
bright. I am excited to keep charging forward with our great 
team at SullivanHayes and continue to learn from our peers 
and clients, all of whom I greatly respect and admire. I love 
the retail community in Denver, and if 2020/2021 showed us 
anything, we now know that we have the resiliency to work 
through highs and lows together. The isolation of Covid 
reinforced the importance of togetherness and teams. The 
intangibles of positive energy, confidence, and encouragement. 

As a broker, we are a tiny piece of a much larger equation. 
A successful project or tenant roll out needs great timing 
and all the right pieces from a developer’s risk appetite and 
deal execution to a bank’s willingness to lend, to a tenant’s 
vision, to a broker’s passion and persistence, to an architect’s 
functional but creative design, to a marketer’s ability to sell, to 
an admin team’s support and diligence.  It’s electric to work in 
the business when all the pieces fall into place. With Colorado’s 
potential, I know there are many fun projects ahead. 

How did 2021 challenge or change you? 
By far the best part about 2021 was having identical twin boys. 
The pregnancy brought some complications, so having happy 
and healthy boys was a modern-day miracle. We spent 2021 
navigating a new life with 4 kids under 4 and working more 
than full time. We were forced to re-evaluate our parenting and 
family goals. We turned into a family of 7 overnight (au pair 

critical) and based on the sheer volume of people in the house, 
and car, and everywhere, had to change almost everything. 
We are constantly recalibrating and learning through trial and 
error. I am reminded daily how I could do better. If anyone 
has mastered ‘toddler relations,’ I’m all ears. Who would have 
thought that twins would be the easy part!

I am genuinely energized by others and was destined for a big 
family. It turns out I should have been a twin. You always have 
a friend nearby! I feel incredibly grateful to have a big family 
and big job that I love. It’s all about the people and the people 
are great. I wish I could list everyone, but if you’re reading this, 
you know who you are and how much I love you.

What do you hope to accomplish within the next year?   
The past year was likely the most pivotal year in my life 
personally and professionally. I’ve never been ‘busier’ at home 
or work. I’ve never pulled more all-nighters. I was pushed to 
such a remarkable level of intensity, focus, and efficiency that 
I exposed cracks in my system. I made a lot of mistakes but 
also found beautiful successes. I hope to take the lessons from 
last year and find the grace to evaluate where I can improve. 
I want to move through the next 20 years with clear intention 
and gratitude and enjoy the process. The SullivanHayes Team 
is pursuing mindfulness training. We are in the first inning, 
but I am grateful for the encouragement and tools to turn the 
concept into a reality. 

I want to reconnect with nature. I want to be present with 
family and friends and spend quality time with co-workers 
and clients. I don’t want the chaos of our fast-paced world to 
gobble me up. I will always work hard but want to approach 
work, family, and friends with clear intention. I’m taking the 
responsibility of 4 kids and a busy work life seriously and truly 
want to enjoy the process of young kids and a great industry. 
I want to take a little time to slow down now-and-then so I 
don’t let the little things pass me by. I am passionate about 
family, friends, and real estate and hope to continue to learn 
from all the great and inspiring leaders around me. 

Looking back, what would you pick as your 2021 theme song?   
Any song on the Lana Del Rey Spotify list

Finish the following sentences:  

I work best when… I’ve exercised. 

Nobody likes a… bad attitude. 

I simply can’t resist… a social event or a good podcast. 
(Smartless and Armchair Expert)

When I’m ready to unwind I… chat with friends and family 
and chill with babies.

People think I look like… some say Courteney Cox, but I think 
it’s just the name and dark hair. I really don’t have an amazing 
doppelganger.


